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EDUCATITNOGRS AND LEADERS
INNOVA AL MEDIA
IN DIGIT

MESSAGE FROM DR. RICHARD SMITH
Director, Master of Digital Media Program

I

am extremely proud to be part of the team at Vancouver’s Centre
for Digital Media, directing the Master of Digital Media program, a
professional graduate degree with a worldwide reputation.
Our program is a joint degree from four universities. This is one of the
strengths, and unique features, of the MDM degree. Our industry-sponsored projects and internships are another strength: students graduate
with hands-on experience and valuable professional connections.
Vancouver is a gathering place for a growing number of major and
emerging players in digital media: games, animation, visual effects,
mobile applications, and networks. Join us, and then join them. Or start
your own digital media company, as several of our graduates have done!

About the Director
Dr. Richard Smith has over two decades of academic and directorial experience at Simon Fraser
University. A professor at the School of Communication at SFU for over fifteen years, he has also
served as Director of SFU’s Centre for Policy Research on Science and Technology (CPROST) for
the past ten years. His active engagement with local, national and international media on issues related to his research into the contemporary world
of technology, social media and public surveillance
has also made him a recognized public commentator. His service to the university through public
affairs and media relations earned Dr. Smith the
2009 SFU President’s Award.
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magine that you’re using an online shopping cart to buy a
new pair of shoes, using an app on your phone to find out the
weather, or looking up the results of your latest blood test online.
That’s all digital media.
Digital media can include:

Industries can include:

Social Media

Entertainment

Mobile Applications

Technology

Websites

Non-Profit

Location-based services

Health

Games

Education

Virtual Reality

Marketing

eCommerce

Government

Interactive Storytelling

Environment

How does digital media relate to the Master of Digital
Media program?
Digital Media blends many media forms and, because of this, it
requires working in multi-skilled teams. For example, if you’re
working on building a mobile health application, you may need a
programmer, a designer, an artist and a project manager. All of
these people come from a variety of backgrounds and skill sets
and they need to work together to build that tool.
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WHO IS AN MDM GRAD?
the computer scientist

the designer who wants to

the artist who wants to

the social scientist seeking
new ways to share information.

create interactive experiences.

with a passion for storytelling.

make games.

T

As in the industry, this diversity is essential to the success of project
teams, which require the joint input of technical, business, and artistic talent and experience. Students choose our program because they
have a passion for digital media and a vision for how to turn that passion into something great. The MDM program offers a way for students
to realize their vision by providing a learning environment that fosters
bold creativity and cross-disciplinary collaboration in a realistic industrybased work setting.

Our students come from around the globe, and from many different
undergraduate and professional backgrounds, including:

The MDM program was created through a unique partnership of four
leading academic institutions—UBC, SFU, ECUAD and BCIT—and leaders
from the digital media industry. Through this partnership, a curriculum
was developed that corresponds to industry needs and prepares students for high-level roles in new and expanding digital media markets.

he Master of Digital Media program is a professional graduate
degree in Vancouver, Canada. Guided by top-level faculty and industry mentors, students learn management and collaboration skills,
working in teams on industry-supported projects. Students graduate
with the skills to work in the top jobs in digital media as producers,
designers, managers, technical artists and entrepreneurs.

The Arts
Design
Computer Science
Natural and Social Sciences
Business
Engineering
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eam-based project learning is the core of the MDM curriculum.
Following intensive foundational course work in the first semester, students work in cross-disciplinary teams with expert faculty and
industry professionals on independent, semester-length projects. Student also complete a 4-8 month internship. Through this, students gain
valuable management, technical and design experience specific to the
digital media industry. Graduates gain the knowledge and skills to:
Collaborate and communicate effectively in
multidisciplinary teams.
Create comprehensive business strategies and manage
development projects.
Design and deliver innovative, high-grade products to
clients on time and on budget.

The program also develops six core competencies. Together they comprise a skill set and an approach to building, managing, and leading digital media projects. The following competencies are deeply integrated
into MDM courses and extracurricular activities, and are reinforced by
real-life experiences in industry projects and internships.
Self-Awareness
Articulation
Design Process
Time Management
Information Literacy
Teamwork
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COURSEPTIONS
DESCRI

DMED 520-6

Projects I

All MDM project courses are group independent studies, where teams of three to six students
work on a focused project(s) during that semester. The first of these three courses, Projects I,
focuses on designing and creating a digital media product in a constrained environment. This
rapid immersion into a group problem-solving environment is designed to engage a student in
project planning, management and execution. The goal of the course is to provide a solid foundation of problem solving and methodologies that will apply to future projects.

DMED 521-12
DMED 522-12
DMED 500-3

Foundations of Digital Media

Business, technological, social and ethical issues and realizations of digital media are introduced
and framed. The emergence and ongoing development of digital media industries is discussed
through a historical exploration and critical analysis of the economics, technical innovations, social demands and ethical constraints that define them. Outcomes include exploration of and a
critical perspective on digital media, which will act as a common basis for all subsequent discussion and collaboration between students with artistic, technical or interdisciplinary backgrounds.
A key theme of the course is the development of a framework to critically analyze as well as
participate in the future of digital media and technology.

Projects II
Projects III

Building on the skills developed in Projects I, Projects II & III continue providing hands-on experience working with teammates from different backgrounds and disciplines. The course objectives include project management, managing client relationships, resource management,
scope management and developing and articulating innovative solutions for digital media production. The requirements for a project are as follows:
Each team is made up of students from both technological and non-technological
backgrounds. Students will be encouraged to develop additional skills they may not currently
have. For example, a software engineer may develop design or user interface skills.
The teams must both prototype and produce a tangible result (not a paper).
A faculty member approved by the MDM program for this project must oversee the work.

DMED 501-3

The Visual Story

The structures and techniques of linear storytelling, specifically as demonstrated in film, will
be analyzed and discussed though a series of lectures and discussions based on assigned films.
While many elements of structure will be touched on, specific attention will be paid to character
and themes and the relationship of theme to both structure and character. Use of story in selected video games will be analyzed and the potential, and dangers, of including story and/or its
various elements in video games will be discussed. The possibilities of story, or any of its major
components, being applied to other forms of interactive media will be touched upon.

DMED 502-3

Interdisciplinary Improvisation

The digital media industry depends and thrives on the interdependence, collaborative ability, and
adaptability of its team members. The tools and exercises in DMED 502 are drawn from improvised comedy, music, clown, design thinking and visual design, and will introduce students to
common team based industry practices. They will be able to improve various aspects of their
creative and collaborative design skills, assess their ability to collaborate under pressure, become
more adaptive, and determine what areas they can continue to develop.

DMED 503-3

In addition, students take one 3 credit elective offered at the Centre for Digital Media or
an approved graduate level course at one of the academic partners. Electives include:
The Business of Digital Media, User Experience, Project Management and Social Media.

DMED 530-6

Internship

This required internship places the student in work related to digital media or entertainment
technology business, and provides real-world experience. Students learn first-hand the importance of effective communication, collaboration, project management, and team cooperation
to achieve a specific goal. In addition, students who want to start their own companies will be
allowed to intern in their own start-up endeavours. The MDM program will provide space and
mentorship for these entrepreneurial internships.

Foundations of Game Design

The Foundations of Game Design is a seminar and project-based course that teaches the mechanics and processes of game design. The principles learned in this class apply equally well to any
interactive design discipline. Students analyze many types of games and design many games of
their own, alone and in groups, using these principles.
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All project courses have an explicit role in teaching business aspects of team based projects—
project management and creation of a business plan by going through a ‘green light’ approval
process. Students are also encouraged to pitch their own project in the final project course,
DMED 522. These final projects must be team projects and can also lead to the creation of a
start-up digital media company.

ered
rrently being off s

Ch

electives cu
eck out a list of

m/course

gra
thecdm.ca/pro

11

S
S
E
C
C
U
S
I
ALUMN

“

MDM gave the support and opportunity to find my place within the
digital media industry; it’s more than just a program where you gain
knowledge but a place where you gain the confidence to pursue your
own ideas and acquire the tools to bring those ideas to life be they
technical or industry skills. MDM gave me the foundation to start
companies, raise financing, and work with world class clients.

Ryan Nadel, MDM Alumni

President 8 Leaf Digital Productions Inc.
Partner and Creative Director Zeros 2 Heroes Media Inc.
Executive Vice President 20 Year Media Corp.

T

here are over +200 graduates of the Master of Digital Media
program, working in countries all throughout the world. Our
graduates’ jobs include:
Engineering Project Manager Apple
Development Manager Electronic Arts
Associate Producer Playdom (Disney)
People Specialist Google
Software Engineer Microsoft’s Big Park Game Studio
Product Manager Wooga
Art Director TBA Digital

“

My two years at the MDM have shaped me in more ways than
ever imagined. It gave me a reason to step outside my creative
comfort zone and surround myself with new ideas, technologies and most importantly with a group of wonderful and immensely talented people.

Karin Schmidlin, MDM Alumni

Creative Director Zeroes to Heroes

Manager Virtual Incubation Program, Conrad Business,

Entrepreneurship and Technology Centre, University of Waterloo

Faculty University of Waterloo, Stratford Campus
Many of our alumni have also started their own digital media startup
companies, either with studios at CDM or elsewhere in Vancouver.
Alumni-created companies include:
V7 Entertainment
CatStatic Entertainment
H+ Technology
8 Leaf Digital Productions Inc.

“

During the Master of Digital Media I learned about video game design, website development, 3D & 2D arts, programming, project
management and sound. Now as an audio designer at Microsoft Black Tusk Studios, I collaborate with level designers, animators,
programmers and producers.

Jasmine Jia, MDM Alumni
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Audio Designer, Microsoft (Black Tusk Studios)
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he Master of Digital Media program was created by the industry for
the industry. Our first industry partners recognized a growing need
for savvy, creative innovators and entrepreneurs who could lead the booming new media sector. This founding partnership has grown into a broad
network of businesses and organizations that work with the Centre and
MDM students, including some of the world's leading companies such as
Electronic Arts, Mozilla, Autodesk and Microsoft.
Our partners provide students with:
Project and employment opportunities
Internships
Scholarships
Mentorship
Partners also sponsor workshops, offer guest lectures, and even become
instructors at the Centre. In return, we connect businesses and organizations with our unique, cross-disciplinary pool of MDM students, faculty and
researchers–some of the best up-and-coming talent in British Columbia.

“

The MDM Program builds upon solid academic fundamentals,
and mixes that with industry expertise and experience, preparing
students for leadership positions in our industry upon graduation.
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– Don Mattrick, CEO, Zynga
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The University of British Columbia
Established in 1908, the University of British Columbia has consistently
ranked among the top 50 universities in the world. A research-intensive
university with multiple campuses, UBC is home to more than 50,000 undergraduate, graduate and international students and has an economic
impact of $4 billion to the local economy. The university holds an international reputation for excellence in advanced research and learning.

ubc.ca

Simon Fraser University

The Master of Digital Media program is accredited and awarded
by 4 academic partners:
University of British Columbia

Ranked by respected national surveys as one of Canada’s top three comprehensive universities for almost 20 years, Simon Fraser University is
named after a famous explorer and known for its pioneering spirit. SFU
offers more than 100 undergraduate major and joint major programs and
more than 45 graduate offerings. Mentored by faculty acclaimed for their
research and teaching abilities and coached by dedicated advisors and
employers, our more than 100,000 graduates enjoy limitless career opportunities.

sfu.ca

Simon Fraser University
British Columbia Institute of Technology
Emily Carr University of Art + Design
MDM students receive a combined Master’s degree bearing the seal
of all four partner institutions and signed by all four presidents. Due
to this unique academic partnership, there is no other program like it in
the world.

Emily Carr University of Art + Design
Emily Carr University of Art + Design was founded in 1925 and is one of
British Columbia’s oldest post-secondary institutions. Based in Vancouver, BC, Canada, Emily Carr is one of the world’s premier arts institutes.
The University offers a rich variety of Bachelor degree programs, a Masters
of Applied Arts degree program and Continuing Studies programs.

ecuad.ca

British Columbia Institute of Technology
BCIT is one of British Columbia’s largest post-secondary institutions with
more than 48,000 students enrolled annually (16,600 full-time, 31,600 parttime). BCIT offers practical career credentials designed for the workplace,
including degrees, diplomas and certificates spanning Applied and Natural
Sciences, Business and Media, Computing and Information Technology, Engineering, Health Sciences and Trades.

bcit.ca
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he Centre for Digital Media (CDM) is located on Great Northern
Way Campus, and houses the MDM program. The CDM is also
home to industry studios, and hosts a variety of industry and professional development events.

The campus features:
11 student project rooms
Student apartments
Communal kitchen

The CDM features student-centred design — MDM students have a
unique opportunity to create and re-create their learning space as
they move through the program.

Sound studio
Social areas for both collaboration and relaxation
Interactive lab
Student gym

DM

ur of the C
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8,000 square foot multi-purpose facility with green screen
capabilities, called “The Hanger”. Many industry events
are held here.

19

A
D
A
N
A
C
,
R
E
VANCOUV DIA HUB
DIGITAL ME

O

ur students enjoy the benefits of living and working in Vancouver, British Columbia, a dynamic city and international digital
media hub. Situated between Canada’s Coastal Mountain Range and
the Pacific Ocean, Vancouver is the most populous and diverse city in
Western Canada – while offering some of the best opportunities for
skiing, surfing, hiking, and kayaking in the world.
This dynamic and multicultural city is consistently ranked as one of
the most livable on the planet. Here is where Digital Media comes in:
Vancouver is a spectacular city that also hosts more than
1,100 digital media companies and numerous industry leaders and innovators in digital film, television, video games
and interactive advertising.
It has one of the top video game clusters in the world, and
companies such as EA, Nintendo, Sega and Microsoft all
have studios in Vancouver.

“

Additionally, game companies like Namco Bandai, Blackbird
Interactive and Ayogo all have studios at the Centre for Digital Media.

The Centre for Digital Media will help to maintain our province as
a global leader in high-tech industries and give the best minds in
digital design and media another reason to choose Vancouver and
British Columbia.
– Naomi Yamamoto, Minister of Advanced Education
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15K

10K
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Tutition (including student fees*)
Domestic

International

$12,479.06

Fall Semester
$18,607.06

Tuition costs include a MacBook Pro and all required hardware and

$11,059.06

software, custom course material and group activities.

Spring Semester
$16,834.06

14K 12K

10K

8K

6K

4K

2K

0
$11,059.06

Estimated Living Expenses
Basic Health Insurance

Summer Semester
$16,834.06

$69.25/month

Food

Internship

approx. $300/month for 1 person

$1,354.06

Personal Expenses

approx. $625/month for misc. expenses

Housing

$899/month at CDM apartments

Total CAD $30,492.00 (approx.)
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Total Domestic (approx.)
CAD $35,951.24
Total International (approx.)
CAD $53,629.24

* Student fees include an all-access transit pass, extended medical and dental
insurance, as well as access to SFU’s recreation faciliities.
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assistance. The following grid lists scholarships available through the MDM program.
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Name

Amount

Eligibility

# Available

Centre for Digital Media
Scholarships

$5,000 - $20,000

Students are selected based on the quality of their sample of work and academic performance during their post secondary studies.

22

Centre for Digital Media
Housing Award

$3,596 - $14,384 (partial or full subsized housing)

Students are selected based on the quality of their sample of work, their letters of recommendations and academic performance during their post secondary studies. Renewable each term to students who maintain good academic standing.

20

Tom Calvert Computer Science &
Software Engineering Award

up to $40,000 (tuition + rent-free living)

Awarded to a student with the best sample of work submission during the MDM application process. Applicants must hold a bachelors degree in Computer Science or
Software Engineering.

1

Computer Science or Software
Engineering Scholarship

up to $30,000 (tuition + rent-free living)

Awarded to a student with the highest cumulative grade point average from a Bachelor
of Science in Computer Science or Bachelor of Engineering in Software Engineering.

1

Dianne Sinclair Memorial
Fellowship

$1,000

Awarded to the most outstanding female student entering the MDM program, based
on her academic standing and demonstrated talent through her sample of work submitted during the application process.

1

Gerri Sinclair Award for
Innovation in Digital Media

$2000 (for total student team)

Awarded to a student or group of students in the MDM Program who have created a digital media product or innovation exhibiting potential either as a commercial digital media
product or an innovative methodology for creating digital media products.

1

The Minerva Foundation
Award for BC Women in
Digital Media

$2000

Awarded to a female resident of BC who is enrolled full-time in the MDM program and
has demonstrated academic proficiency, financial need and community engagement.

1

OUTtv Scholarship

$1000

Recognizes the academic achievement of a full-time MDM student, and their proposed research/project work in digital media exploring the areas of cultural, ethnic or
gender-identity diversity in the LGBT community.

1

Master of Digital Media Venture
Internship Award

$2000

Awards are given to MDM students who are registered in either DMED 530 or DMED 531
and intend to use the Award to help defray costs while creating a new business venture.

6
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ADMISSION REQUIREMENTS
Admission requirements are intended to equal or exceed the general
graduate admission requirements at all four partner institutions. Requirements include the following:
Four-year baccalaureate degree as recognized by all four CDM
partner institutions
Samples of work / portfolio
Letter of intent
Short formal essay related to digital media
Computer skills and literacy summary form (available in the
online application system)
Three reference letters
Program survey form (available in the online application system)
Resume

PORTFOLIO REQUIREMENTS
1. Five digital pieces that best demonstrate your skills. These items
can be one or more of the following: exhibited art, designs, film or video, computer software code, engineering designs or something else
that resulted from your previous work.
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tfolio submissi

2. 250 - 500 words summarizing how the items in the portfolio relate
to each other and to your strengths. If an item is a collaborative effort,
please clearly state your role in its production.
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Centre for Digital Media
685 Great Northern Way
Vancouver, BC V5T 0C6,
Canada
Admissions Information
admissions@thecdm.ca
1.778-370-1010
toll-free 1-855-737-2666
General Inquiries
admin@thecdm.ca
1.778.370.1001
toll-free 1.855.737.2669

thecdm.ca

Centre for Digital Media
685 Great Northern Way
Vancouver, BC V5T 0C6, CA
1.778.370.1001
toll-free 1.855.737.2669

thecdm.ca

