
Course:  DMED 540 Pitching and Presen8ng 2 
Term:  Spring 2024 
Instructor(s): Elisabeta Aida Osian Ph.D 
Email: Elisabeta_Osian@thecdm.ca 

Course Descrip8on 

In this course, you will be ushered in the language of presen=ng and pitching in digital media 
through contact with authen=c digital contexts, guided prac=ce, group and individual projects. It 
builds on the Pitches and Presenta=ons course 1 in the fall semester and leads up to an advanced 
pitching and presen=ng model that is tailor-made for MDM studies and your future careers. The 
focus is on prac=cal pitching skills, formal/informal registers, and designing presenta=on slides. 
The materials will comprise language analysis and comprehension from authen=c sources, in-
forma=on technology and design lectures, authen=c digital ar=facts, and samples of designers’ 
and developers’ porIolios and others. Topics will include but will not be limited to: user interface 
design, user experience for web / iOS applica=ons and game design, anima=on and tools for an-
ima=on, web graphics, soLware development, contemporary media theories and social media. 

Course Objec8ves 
Throughout the course, you will: 

• Learn	techniques	of	embedding	metaphors	in	your	speech,	using	space	to	your	advantage	
and	eliciting	states	within	an	audience	(in	different	contexts);	

• Practise	public	speaking	by	presenting/pitching	your	work	in	front	of	an	audience	and/or	
role-play	clients	and	identify	your	non-verbal	style	and	how	it	changes	in	project	simula-
tions;	

• Improve	your	emotional	and	rational	response	during	a	pitch	or	a	presentation	in	such	a	
way	as	to	enable	you	to	get	the	result	you	want	from	the	audience,	

• Develop	a	speciEic	communicative	set	of	skills	necessary	for	the	job	market	in	an	English-
speaking	country;	

• Learn	through	direct	practice	how	to	apply	the	4MAT	system	(e.g.	Bernice	McCarthy)	and	
elicit	states	with	the	audience	based	on	their	needs:	give	reasons,	explain,	describe,	show	
and	tell,	explore	future	consequences;	
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• Correctly	use	new	jargon	terms	and	buzzwords	related	to	contemporary	digital	media	en-
vironments	by	applying	the	language	in	presentation	slides/formal	and	informal	pitches;	

• Better	your	pronunciation	and	intonation	skills	to	be	able	to	sound	more	natural;	
• Improve	 your	 remote	 presentation	 skills,	 and	 build	 an	 online	 culture	 around	 pitching	
projects/products	and	ideas.	

Students’ goals:  

Note: This part will be completed in class during our first week. You will discuss your personal 
goals and needs related to this course in groups and ar=culate up to five addi=onal goals you 
would like to achieve throughout the semester. 

Course Format 

The course will run for 13 weeks with 3.15-hour weekly classes. This is not a lecture-based 
course; it is a func=onal language one. Therefore the materials and ac=vi=es planned for the 
class are communica=ve and involve ac=ve learning. The system doesn’t intend to teach hard 
(technical) skills or digital media concepts; the focus is on the opera=ng language in the authen-
=c materials. All ac8vi8es, assessments and materials are subject to change, according to the 
current group’s linguis8c needs. 

Course pre-requisites 

A minimum of upper-intermediate English proficiency is required to take this course. (i.e. IELTS 
Academic overall - 6). You should also have an upper-intermediate ability to operate with Digital 
Media terms.  
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Tips for successful comple8on of the course 

• The mo=va=on, par=cipa=on and aXendance grade (MPA - 20%) should be taken seriously 
throughout the semester. 

• You will receive construc=ve feedback from the instructor and your peers for each presenta=on 
session. Take it into considera=on carefully and focus on using it to improve your next pitches. 

• Try to use all the digital tools recommended throughout the course, even if you have a pre-
ferred one. Tes=ng a wide array of applica=ons and wri=ng tools will contribute to your devel-
opment in the field. 

• Collabora=on and teamwork are essen=al and learning to listen, ask the right ques=ons and 
give peer-feedback will guarantee success in the course. 

• As far as assignments are concerned, they must be handed in due =me. You will have the pos-
sibility to extend one assignment per semester. Extensions will only be granted for medical 
and emergency reasons.  

Extra materials 

Throughout the course, you will some=mes be assigned reading and listening tasks. Most classes 
will also contain a connected speech and pronuncia=on focus and non-verbal prac=cal feedback.  
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Schedule

Week
 

Stage Focus Tasks and as-
signments

1 Pitching case studies: 
modelling through 
better linguistic ex-
amples 1


Project simulation: 
Fort Langley: Games 
and Early Canadian 
History.  
  
 

Pitching creative ideas - Tyler Mitchell and Jimmy Chin - 
expressing your passion through image and words.

Pitching assign-
ment, due week 3

2 Pitching creative ideas - verbal and non-verbal elements.  In-class pitching 
practice

3 1) Pitching creative ideas - in- class pitch delivery and feed-
back.  
2) Fort Langley - discovery stage - project simulation. 
Client meet-up and project brief. 

 In-class pitch 
delivery 

Pitching assign-
ment, due week 6. 

4 Pitching game ideas - Will Wright - modifying your message 
to connect to your audience. Vocabulary focus. 

In-class pitching 
practice

5 
 Pitching case stud-
ies: modelling 
through better lin-
guistic examples 2


Project simulation: 
Fort Langley: Games 
and Early Canadian 
History.  
  
 

Pitching game ideas - project simulation field trip Fort Lang-
ley.  

Out-of-class 
project based 
field trip

6 Pitching game ideas - reacting to client requests.  
Fort Langley ideas pitch and final selection. 

In-class pitch 
delivery

7 Reading week - classes cancelled Fort Langley 
project work

8 Pitching stories and characters  - Aaron Sorkin group work-
shop model. Focus on connected speech, storytelling and 
lexical expressions that build confidence. 

 In-class pitching 
practice

9 
 Pitching case stud-
ies: modelling 
through better lin-
guistic examples 3


Project simulation: 
Fort Langley: Games 
and Early Canadian 
History.  
  
 

Mid-term Fort Langley project simulation presentations (in 
front of a small audience)  

In-class pitch 
delivery

10 Pitching stories and characters - pitching the Fort Langley 
game project storyline.  

  In-class pitching 
practice

11 Leading your audience through stories and creativity. Last 
stages. 

 In-class practice

12 Fort Langley final pitch (in front of a larger audience) Final  pitch deliv-
ery

13  Wrap up  Final thoughts and feedback.
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Evalua8on 

You will be evaluated according to your verbal and non-verbal skillsets, collabora=ve work and 
final project pitching in front of an audience. You will receive immediate peer and/or teacher 
feedback on your progress in class, and you will be required to prove you have incorporated the 
sugges=ons during the error correc=on stages. The following methods will offer you a balanced 
assessment at the end of the term: 

Mo8va8on, par8cipa8on, aUendance 20% 
 
Throughout the semester, you will be graded according to your willingness to par=cipate in dis-
cussions, peer reviews, self-correc=on and abtude toward your instructor and peers. You should 
limit your device =me to in-class ac=vity requirements and always be present and ac=ve. 

Project simula8ons -  teamwork 20% 

You will also conduct self-assessment, peer assessment and receive client and instructor feed-
back for your team/group work involvement during our weekly pitches and project simula=ons 
as follows:  
1. Contribu8on: the team member carries out the assigned tasks and delivers work on =me. (7%) 
2. Time management: the team member spends a reasonable amount of =me (as decided by the 
team) on mee=ngs and development of their work. Does not exceed the alloXed =me. (3%) 
3. Self-organizing skills: the team member shows ini=a=ve and organizes their own work, sup-
ports others to complete workload. (5%) 
4. Collabora8on: the team member shows a respecIul abtude towards peers, clients and in-
structors, listens to others’ ideas, shows good conflict management skills. (5%) 

Final pitch 60% 

The final assignment will be a group pitch related to our project simula=on. It will be delivered in 
front of a larger audience and graded according to task achievement, adequate command of the 
language, fluency, accuracy, coherence, cohesion, and cri=cal thinking. You will receive a detailed 
rubric three weeks before your delivery.  
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*The rest of the assignments are forma/ve, and they will not receive a grade per se. They will, 
however, be accounted for on the base of comple/on. 

Total 100% 

Grading System 

Policies (Simon Fraser University) 

Accommoda8ons  

The university accommodates students whose religious obliga=ons conflict with aXendance, 
submibng assignments, or comple=ng scheduled tests and examina=ons. Please let your instruc-
tor know in advance, preferably the first week of class, if you will require any accommoda=ons 
on these grounds.   
The Centre for Accessible Learning (CAL) will make every effort to assist students with disabili=es 
in achieving their educa=onal goals.  

A+ 95-100

Very Good, Excellent, or Outstanding PerformanceA 90-94

A- 85-89

B+ 80-84 Good Performance  

B 75-79 Sa=sfactory Performance 

B- 70-74 Marginally Unsa=sfactory Performance 

C+ 65-69
Unsa=sfactory Performance 

C 60-64

F 0 – 59 Unsa=sfactory Performance (students must retake the course)
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hXps://www.sfu.ca/students/accessible-learning/establishing-accommoda=ons/accommoda-
=on.html   

Academic Integrity: Your Work, Your Success  

SFU’s Academic Integrity website hXp://www.sfu.ca/students/academicintegrity.html is filled 
with informa=on on what academic dishonesty means, where you can find resources to help 
with your studies and the consequences of chea=ng.  
Each student is responsible for their conduct as it affects the university community. Academic 
dishonesty, in any form, destroys the university's values. Furthermore, it is unfair and discourag-
ing to most students who pursue their studies honestly. Scholarly integrity is required of all 
members of the university. hXp://www.sfu.ca/policies/gazeXe/student/s10-01.html  

Inappropriate use of technology in coursework   

If you are using genera=ve AI to produce content that will be part of your graded work in the 
course, you must be transparent about your tools. Undeclared use of the tool/technology will be 
considered a viola=on of the academic integrity policy. Be aware that any tool used will require 
you to evaluate the output for accuracy and be responsible for making the appropriate correc-
=ons.  
  
Graduate Studies Notes  
Important dates and deadlines for graduate students are found here: hXp://www.sfu.ca/dean-
gradstudies/current/important_dates/guidelines.html.
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